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Google France eBridge Case Study

2 Direct Mail campaigns in September 2008
• 20k e-commerce (higher conversion potential)

• 20k high-potential businesses (higher spend potential)

Aim is to increase usage of Google AdWords

CD-Rom includes
• Explanation of what AdWords is and how it works

• Case studies taylored to the target group

• FAQs

• 75€ voucher for new users  

Digital voucher codes used 
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Content
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Explain a complex product in a clear and simple way
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Lead generation for call-center

Recipients can either 
• sign-up on the own (with 
a widget to guide them 
during the sign-up 
process)
• or leave their contact 
details for a call center to 
call them and assist them 
with the sign-up and 
campaign creation
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Widget to guide self sign-up

Animated desktop widget
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Google Europe eBridge Campaign Results

Results are captured in real time and ongoing

Engagement rate is total unique users who have played the disc

Response rate is total unique users who have registered or redeemed digital 
voucher code

Engagement rate :
• For e-commerce : 11.7%

• For high-potential : 9.6%

Response rate :
• For e-commerce : 1.47%

• For high-potential : 0.49%

Spend is 2.5 x higher for “high-potential” group
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Overall Campaign Results by timeline

High connection rates in 
first few weeks, but 
steady lead generation 
over next few months
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Extremely simple packaging
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Personalisation of Physical Media

Herr John Citizen
Personalisation of 
contact name

Marketing message 
printed on disc to drive 
engagement rates
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